
Prescription for medication

Patient

Pre�x Family Name Given Name Date of Birth Gender Regional/National Health ID National Insurance Number

ΑΛΕΞΙΟΥ  ΕΛΕΝΗ  1985-01-01 Female 01018513588

Prescriber

Prescriber Profession Specialty

ΓΕΩΡΓΙΟΣ  ΣΟΥΛΗΣ  Medical doctors

Contact Information

Address
, GR

Telecom Tel (mobile contact): +6947123967
Mail (primary home): geosoulis@yahoo.com

Represented Organization

Organisation Name  NoInformation

Organisation Identi�er 104856

Address
, GR

Telecom  NoInformation

Prescription ID 22061332.1 Date of Prescription 2024-03-28 14:25:04 (+02:00)

  LANTUS INJ.SOL 100 IU/ML CARTR,3ML BTX5CARTR,X3ML ( ATC    A10AE04    insulin glargine )  

Medicinal Product

Medicinal
Product
Identi�er

245830202

Pharmaceutical
Product
Identi�er

Active
Ingredient

Code
System

Code Name Strength

100 / 1

Brand Name LANTUS INJ.SOL 100 IU/ML CARTR,3ML
BTX5CARTR,X3ML

Marketing
Authorization
Holder

AVENTIS PHARMA DEUTSCHLAND GMBH,
FRANKFURT AM MAIN, GERMANY

Strength 3,64 mg/mL

Dose Form Solution for injection

Route of
Administration

Prescription Details

Duration of Treatment From 2024-04-09 Until 2024-05-09

Units per Intake 20 unit(s) - 20 unit(s)

Frequency of Intakes Every 1 day

Instructions to patient

Advise to the dispenser

Is substitution of brand name allowed? Yes

Packaging Details

Medicinal Product Package
Identi�er

Number of Packages 1

Package Size
 unknown
5 unit(s) Solution for
injection

Dispensation Details

Substitute * Mark the checkbox if brand name (when allowed) has been substituted or
package size has been changed

Dispensed
Product

LANTUS INJ.SOL 100 IU/ML CARTR,3ML BTX5CARTR,X3ML

Dispensed
Package
Size

 unknown
5  unit(s) Solution for injection

Dispensed
Number
of
Packages

1

* If substitution of brand name is marked as not allowed, pharmacists may still consider dispensing
the national equivalent even though the brand name might be slightly different.





INSULIN
GLARGINE






  This is a known situation: the same pharmaceutical company is marketing the same medicinal
product in different countries with slightly different names due to marketing reasons.
  If the pharmacist is certain that this is the case, the systems allows the input of the new brand
name.

DispenseDispense


